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The main objective of the REVERTER project

By providing tenants or landlords with comprehensive
information and realistic building renovation solutions,
the REVERTER consortium aims to reduce energy
poverty in Europe.
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The main activities of the project

e Social surveys + results
e Development of 9 roadmaps

* Development of training materials
(OSS personnel and Ambassadors)

* Establishment of 4 OSSs

* Establishment of 4 DOSSs

* Development of Atlas, App and Data base
e Public engagement

e Dissemination of project results
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Beyond the Buzz:
Digital-One-Stop-Shop drive
meaningful communication

Linda Kimeisa
Communication Manager at Project REVERTER and at WIT Berry (Latvia)
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Main target audiences

EU citizens -
general public

Secondary target
audience

* Wider public (pilot
E1E))
e School students
* University students Stakeholders

« Consumers (tenants and pilot area
landlords) in pilot areas
Energy Ambassadors in
pilot areas
Associations (home-
owners, tenants, social
housing, consumer, private
and public housing
companies, NGOs)

Primary target
audience

Industrial
representatives -
building management
companies,
renovation companies
Policy makers Research

organisations

Local, regional and

national authorities, EU "
and national policy .
makers, Energy regulatory
authorities
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Main communication and dissemination
activities and strategies

Pilot and OSS level (national / regional) Project & HUB level (international)

DIGITAL COMMUNICATION

Websites Local events Website

Articles on websites Social events Articles on website

Newsletters Education events Press releases

Press releases Meetings Videos

Videos Networking Social media

Social media Information session Webinars
Knowledge-sharing visits

: DISSEMINATION
Seminars

Press ads Exhibitions « Publications
Local campaigns Excursion to renovated . Conferences

Radio buildings . Seminars, workshops
Radio jingles

Print materials .
Publications
’\ Roll-ups i
o Conferences
TV appearances &
| | interviews
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EU level communication and dissemination
REVERTER Hub



REVERTER Hub

Journals

Publications
Tralnlng materials Deliverables
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4 Digital 0SS

www.reverterhub.eu

News & =
| e @)
REVERTER Atlas - »
resources
REVERTER Atlas REVERTER Data Base
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Reverter HUB

Deep REnovation roadmaps to
decrease households VulnERability To
Enargy poveRty

What is REVERTER Hub snd
REVERTER project?

(Q www.reverterhub.eu )

-
---------------------------------------------------------------------

REVERTER Hub

) Traffic sources
Impressions

>10K

Social media
7%

Publications Referral
0,
on Hub s

45

Visitors from
countries

Organic Search
> 50 18.5%

79.32% _‘ 20.49%
—— Desktop |_J Smartphone

Direct
51.6%

0.18%
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Communication and dissemination

e Zenodo

* Coferences

* Webinars

* Publications
* PDF materials

e Newsletters

ata

REVERTER

@ REVERTER

Deep REnovation roadmaps to
decrease households VulnERability To
Energy poveRty

What is REVERTER Hub and
REVERTER project?
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One Stop Shops
4 pilots
Bulgaria, Greece, Latvia, Portugal
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Main activities

Pilot and OSS level (national / regional)

Websites Local events
Articles on websites Social events
Newsletters Education events
Press releases Meetings

Videos Networking

Social media Information session

Online { 0SS |

Knowledge-sharing visits
Seminars

Press ads Exhibitions

Local campaigns Excursion to renovated
Radio buildings

Radio jingles

Print materials

Publications
Roll-ups

Conferences
TV appearances &

FANN 1%l
CT u interviews

REVERTER
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DOSS
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Main strategies for DOSS

e Design and content

* SEO and AIO

* Active partner participation
* Local campaigns

* Call to Action!
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Design and content

e Clean design

* Focus on users O it

* Adapted to specific
country

e SEO and AIO
e Call to action!
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SEO and AlIO

ChatGPT ChatGPT 5 »

T O o el S R SO AT
pienakums lesniegt monitoringa parskatus

¥ Galvenie informécijas avoti un 4 3 b
par energyas patenna rezultatiem

Ekas atjaunogana el
organizacijas
« ALTUM — Daudzdzivoklu maju
Viss  Anall - ir i Grématas V&l - Hiki - energoefektivitite 2021-2027
— ALTUM parvalda vaists 8ku renovicijas | @ Piesardzibas un praktiski padomi
siltindsanas atbalsta programmas. To majaslapa
var atrast: pieteikuma prasibas, verdlapas, + Neatliec gala dokumentu [esniegsanu uz pedejo
vadlinijas, programmas nosacijumus. bridi — tas var novest pie riska zaudet
finans&jumu

LV portals

Atvieglots éku atjaunosanas un parblves saskanosanas ... + Renovi.lv = Eku atiunofana un athalsta i o
d ) formas Sadarbojies ar sertificétiem projektu

2022. gada 14 Ekas atjaunosana jetver veicamas bivdarbus gan & Labs informativi ntrs par renovacijas soliem, vaditajiem [ konsultantiem, lai dokumentacija

fasadd (kas ieprieks bija ietverti kas fasddes apliecindjuma karlg), gan p: A i siitingganas pr em un pleejamajiem biitu athilstosa

" finans&jumiem nemot véra Latvijas nosaciiumus Yo - -
tas .. o lepazistias ar ALTUM vadlinijam un veidiapam

loti ripigi — kladas val trikumi var novest pie
« Rigas Energétikas Agentura (REA) - "Riga projekta noraidisanas.
Renové | Riga Renovates”
E Projekts Riga, kas palidz renovét daudzdzivoklu
Eku bavnoteikumni majas un koording atbalsta procesu Riga. REA
Noteikumi nosaka: 1.1, Bku bOvniecThas procesa Karlibu, bivniecibas procesd s instithcias "’“}fm‘ iis]*qlenas |;1>:-:uva? angenturu', ) - Altum
iespéjams sapemt konsultacijes Daudzczivokk maju energoafektivitite 2021 - 2027

. Likumilv
L r b i

Mikirmi v 1 269164-sku-buvnetelkum Izmanto REA Riga ka resursu konsultaciiam un

un atbildigos bdvspecidlistus,. 1.2. bdvniecibas ..
« Ekonomikas ministrija (EM)
EM publisk3 jaunums par atvérto ES fondu
Renove lv atbalsta programmu daudzdzivokiu maju
i wvedv i Bk LI energoefektivitatei, ar nosacjumiem un procentu

Daudzdzivokju eku atjaunosana jeb renovacija | Renove.lv likm@m.
Daudzdzivokiu namu atjaunoiana |auf to ledzivetajiem uzlabat kom samazinat situmenerdijas

Renove
Ka notiek deudzdzivokiu namu atjaunoéana | Henove.lv

réfinus, palielingt Tpaguma véribu = AT s =2 "
A Kads ir tipiskais renovacijas / < Riga Enargy Agency

iltinas "Riga Renovates® Riga Renove
siltinasanas process un dokumentu g8 Renovates* Riga Renové
iesniegSanas s/

#® Economics Ministry
+ @& o Atklata #ESfondi atbalsta programma daud zdzivokiu maju
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Active partner participation

 Social media communication
* Press, TV, Radio

* Newsletters

* Social events

* Educational events

e Other events
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GEAES VI HABELS JQ TNV EvEpYEIaKT) cvaaSLion e Katoadas oov; ETorEPou w
energelakistegl.gr ke 16 ypnaelo e £ K.NOLZAO. xal phbe Tov Tpénol... See more
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Local campaigns

* Facebook and Google ads
* Billboards
e Exhibitions

71 .
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Call to action!
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Conclusions & takeaways

What was effective

Apply for consultation form

2%
Only contact O
information s
displayed Qn ®
(o

DOSS without dedicated
communication campaigns
(Brezovo, Coimbra) — low

visibility and limited
Google Ads @ outreach. l:}

Campaign - outdoor ads

SEO optimised content & regular updates

Social events & visits

SN Z
(°] {_| REVERTER Radio & %
Summary of Effective & TV appearance %

Ineffective Approaches 1
Localization: adapting Social media 4&

to local regulations, communication
schemes & cultural context.

Social media Ads

TP Only contact
E T T \ information
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Thank you!

Questions?

Co-funded by This project has received funding from the European Union’s LIFE programme
the European Union under grant agreement No 101076277.
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